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About Us \\\\

VALKUREN is a Belgium based company
specialized in Big Data solutions development
including Data Analytics & Artificial Intelligence

services, in 3 areas: Manufacturing, Marketing and
Mobility.

Our mission is to help companies optimize their
processes and improve their decision-making
thanks to new ways of leveraging data.
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Digital Twin for Markteing : Marketing Mix Solution enhanced by Al



Your challenges

Do you really know what your online & offline advertising expenses bring in?

e Which media is the * How many sales
most effective? per media
iInvestement?

 How many sales are ]
“natural”? e What is the ROl per
channel?

UNLOCK THE POWER OF DATA

VALKUREN



Our Process
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Data matury check Marketing Mix Viewer )

L Marketing Mix Optimizer )

Completed data expected

Offline | No Data
@ Coogle Ads

name Initial budget Optimized Delta pp
Google Ads 32.2% I 37.2% I 51% N
Meta 36.2% I 34.2°% I -20% H
Teads 11.6% 9.1% 25%

v 9.1% I 8.2% 09% 1
0CH 6.0% 6.7% 0 07% N
Print 49% 0 45% 04% |

Increase of RO| expected

+15.48% V
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Our Features - -

Viewer Optimizer
Learn from past activities

Analyze marketing impact, refine strategies and drive ongoing growth based on real insights.

,s Marketing spend optimization
| [\ l Analyze the effectiveness of your marketing spend across different channels (TV advertising,

online, print, etc.) and optimize your budget allocation to maximize your ROI.

Improve campaign performance

Predict your channels’ performance to refine your channel mix and budget allocation. Stop

wasted spending and focus on effective channels, saving resources and boosting efficiency.

Predictive insights

By combining data from various sources such as sales, marketing, customer demographics, etc.,

MMM provides a holistic perspective of the effectiveness of a company's marketing strategies

AN N

and provides valuable insights to make well-informed decisions.
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Our tool

(
Marketing Digital Twin Board
appby VALKUREN
nparinershipwith 5t Data Sources
Upload Data Sync Data History Data Quality
A Home
2 DATA SOURCES v Analytics
l* ANALYTICS v
@ Al OPTIMIZER o Dashboard 1 Dashboard 2 Dashboard 3
Al Optimizer
Model 1 Model 2
Log out
\.
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arketing Mix Viewer

' . . M
Ve \ Details by paid source
1janv, 2021 - 21 mai 2024 = Channel grou.. Taggedas... Channel Status Days missing... Start Date Status CPC
1 DPG Paid Channel not in dataset D49 bE74 null null null 1
Online Marketing Budget Offline Marketing Budget 2 Others Paid Channel nol in dalaset 208 488 null null null I
Estimation Total in dataset Estimation Total in dataset 3, Bing Paid Channel nat in dataset 256 &7 riull rull null I
7!]] M € 5112 M € AUCU ne d( 2|46 M € & TopCompare Paid Channel not in dataset 242 420 null null null 1
5. Email Paid Channel not in dataset 180 696 null null null !
Completed data expected Offline - Online ads spend in dataset & Awin Paid Chanmel in dataset 1Z87k € 5
4 Linkedin Paid Channel in dataset 26k € 2
Cnline .
Online 8 Google Paid Channel in dataset 37mM Er 2
Offfine 9 Facebook FPaid Channel in dataset Q423K E 2
Offtine |0
05 205 40 B0 80% 100 10. DoubleClick Bi.. Paid Channel in dataset B52k € 2
B Has spord value il Missing spend value 0 IM =M 3 «M 2 &M 1. Teads Paid Channel in dataset 1B8kE 2
Spend I
0.00NGD0 M €
. J/
Cost per conversion Conversions
Data quality related to online activities detected 101 € 74972 ("
Channel ... Date Con.. Spend ©.. Dayscov..
Wl Cost per conversion
Google
Web conversions by Channel Grouping Nbr source paid missing  Nbr of paids conversions with cost Teads S oow
£
Doubl... 815436 € 3 Facebook 94229k €
BTk — Faceb,_ 7142 L. Linkedin L3 21615k &
O 205 40 a0 B0 H00% . - =
; (it 5, Awin 19k 19599 k€
Has spend value Mizsing spend value
B Hossond volue: S Misslg spsend valn ) 6. DoubleCL. 8 6523k €
Organ, Google
7 Print null 297k € 3&69 68
Awin
o 10 k 20k 30k &0k S0k 8. Teads 2 1BBIKE 1075 145
g J TopCo.
9. Offline rull o€
Bing -
0. DPC 67k rusll
Sttiers . Email 696 null 183 935
COH 12. Others 488 null 1236 977
0 100 500 1k 5k 10 k Total gé... 1janv. 2018 21 mai 2024 32,2k 7,87M € 2332 2333
Cost per conversion 1-14/14 )
. v




arketing Mix Optimizer

1janv. 2021 - 21 mai 2024

Initial budget spend

Proposition

Initial budget

@® Teads
@

@ Print

@® OOH

® Meta

@ Coogle Ads

T Google Ads [T&=q 00 |

& Meta 72 5k I
3 Teads 23k

4, 1A% 18.2< N

5 QOOH 12

6. Print 9okl

Tagged as ...

Optimized spend

Optimized
74 4K I
68.4« I

182N

164N

135« 1
okl

37%

34%

9%

8%

7%

5%

® Teads
@1V

@ Print

@ OOH

® Meta

@ Coogle Ads

506% N
-202% Il
-2.467% Il
-09% N
075% N
-042% |
1-6/6 < >

Increase of ROI expe

RO expected

Actual vs Predicted Revenue
Visual representation of the Cassandra's Modeling Accuracy

® Predicted Revenue

® Aual Bevenue

Current strategy

Online

™

OCH
Print

Adjusted strateg)

15.48%



Your Benefits

One tool - holistic analysis

Holistic view of the impact of marketing campaigns, measuring the

incremental impact of every channel, online and offline.

By analyzing sales data, economic trends, and your marketing efforts, you get

a 360-degree view of what's working.

Deep understanding of consumer behaviour

Valuable insights into consumer preferences and behaviours and better

understanding wich messages, products, or promotions most effectively meet

customer needs.

Optimization of Media spend
Say goodbye to guesswork. With MMM, you'll know where every penny of

your marketing budget should go for maximum impact.

It's like having a GPS for your marketing spend - guiding you where to invest

for the best returns.
Improved ROI

MMM is able to accurately attribute the impact of each marketing component

on sales or other key performance indicators.

By understanding which elements of the marketing mix are most effective,

HE POWER OF DATA

businesses can allocate their resources more efficiently, maximizing ROI. VALKUREN




Our Offer

BRONZE

4 Digital Sources
+

4 Offline Sources
+

Promotions
+

Holidays/Seasonality

SILVER GOLD PLATINUM

8 Digital Sources 15 Digital Sources
+ +

8 Offline Sources 15 Offline Sources
+ +

> 15 Digital Sources
+

> 15 Offline Sources

: : T
Promotions Promotions

- +

> other sources

Holidays/Seasonality Holidays/Seasonality

DATA MATURITY CHECK
MARKETING MIX VIEWER

OPTIMIZER

1 x set-up
Monthly fee



THANK YOU

Website

www.valkuren.com

Phone Number
(+32) 2 372 99 85

UNLOCK THE POWER OF DATA

E-mail Address VALKUREN
hello@valkuren.com
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Find us @Valkuren
#UnlockThePowerOfData




